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What is
Compassion?
Compassion is the act of caring about others.
To care means to suffer together through blood, sweat, and tears.
Blood is the ambition to give back.
Sweat is the effort to persist.
Tears is the emotion we feel for others.
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Ambition runs in our veins.
TE A R
We do not let boundaries stop us from our vision
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promPt
We are ten designers collaborating to create
an exhibition. By utilizing our strengths we reflect
who we are as designers through our work.

GOAL
Design is the act of visually communicating to others.
We tell a story that everyone can connect to—compassion.
Design allows us to show what we can give back to the
community. Passion fuels our work—by opening ourselves,
we express compassion.

TARGET AUDIENCE
Design is our passion, but sometimes it is not easy to explain
what we do. We open ourselves to the community by sharing
our process, from beginning to end. Our primary audience
is faculty, students, and those curious in our work.
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FINDINGS
We research the best method to evoke compassion from
our audience. The reason why is that we want people to care
about what we do, and in order to do that, we need to find
that middle ground where everyone can relate to each other.
We spend the time to research though talking to people,
to figuring materials, to look at different inspiration.
We research different moods in which to tell our story,
from formal to more conversational.
We have to understand our process because in order
to guide the audience through our process, we need to
experience the process again from the beginning.
In order to achieve compassion, we must communicate with
passion. We orchestrated the experience of telling the story
of our process.
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Our Voice
In order to guide the audience, we need to experience
the process from beginning to end.

language
We realize that language is important in the overall feel
of our brand because it is one of the first elements that
the audience is exposed to. Because of this, we wanted
the language to reflect the warm emotion in our show.

tone
The design tone is conversational. We show compassion
by caring for what we do...Passion fuels our work and helps
us communicate our ideas boldly and clearly.

Beginning

Action

Outcome

Touch

Relate

Feels

Humane

Connections

Overwhelm

Personal

Wire

Evoke

Belief

Engage

Feeling

Thoughtfulness

Experience

Stirred

Love

Empower

Emotional

Happiness

Power

Excitement

Satisfaction

Flame

Care

Fuel

Stimulate

Offering

Healing

Rally

Giving

Cultivate

Thrill

Joy

Expression

Dare

Raw

Warm

Wild

Jazz

Change

Bold

Craze

Affect

Forward

Impressed

Interact

Freedom

Appreciate

Influence

Friendly

Impact
Moved

Listen

Inspiration

Helpful

Motivation

Understanding

Strengths

Reliable

Talent
Encourage

Truth
Open
Reveal
Persistence
Desire
Will
Sweat
Important
Golden Rule
Life
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mood board
We research the best method to evoke compassion from our
audience. The reason why is that we wanted people to care
about what we do, and in order to do that, we needed to find
that middle ground where everyone can relate to each other.
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final logo
We chose FunCity for the primary mark because it is an
approachable and playful typeface. It sets the tone of our
overall message. FunCity consists of different variations
of the same letterforms, which reflects our individualities.
The exhibit consists of ten different individuals coming
together to work as a team.
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abcdefghijklmn
opqrstuvwxyz
typography
FunCity
Level 1 Basic
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DIN Next Rounded LT P

abcdefghijklmn
opqrstuvwxyz

Level 4 Basic

abcdefghijklmnopqrstuvwxyz

Level 4 Dots

abcdefghijklmnopqrstuvwxyz

Level 4 Frame

abcdefghijklmnopqrstuvwxyz

Level 1 Dots

abcdefghijklmnopqrstuvwxyz

Level 4 Reflection

abcdefghijklmnopqrstuvwxyz

Level 1 Stencil

abcdefghijklmnopqrstuvwxyz

Level 5 Basic

abcdefghijklmnopqrstuvwxyz

Level 2 Basic

abcdefghijklmnopqrstuvwxyz

Level 5 Dots

abcdefghijklmnopqrstuvwxyz

Level 2 Frame

abcdefghijklmnopqrstuvwxyz

Level 5 Frame

abcdefghijklmnopqrstuvwxyz

Level 2 Stencil

abcdefghijklmnopqrstuvwxyz

Level 5 Reflection

abcdefghijklmnopqrstuvwxyz

Level 3 Basic

abcdefghijklmnopqrstuvwxyz

Level 6 Basic

abcdefghijklmnopqrstuvwxyz

Level 3 Frame

abcdefghijklmnopqrstuvwxyz

Level 6 Dots

abcdefghijklmnopqrstuvwxyz

Level 3 Reflection

abcdefghijklmnopqrstuvwxyz

Level 6 Frame

abcdefghijklmnopqrstuvwxyz

Level 3 Stencil

abcdefghijklmnopqrstuvwxyz

Level 6 Reflection

abcdefghijklmnopqrstuvwxyz

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

color
Black

Gray

White

C 0%

C 16%

C 0%

M 0%

M 12%

M 0%

Y 0%

Y 13%

Y 0%

K 100%

K 0%

K 0%

R 0

R 213

R 255		

G 0

G 213		

G 255

B0

B 213

B 255
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design explanation
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Drop

Tertiary Element

The primary mark uses a drop in the center of the O
to symbolize blood, sweat and tears.

The tertiary element is the dot, used in conjunction with the drop to
guide the audience to our exhibition.

supporting element
The secondary mark consists of the words BLOOD, SWEAT,
TEARS. Blood is the ambition to give back. Sweat is the effort
to persist. Tears is the emotion we feel for others.

23

marketing
collaterals
We gave out tangible objects such as posters, postcards,
brochures, and pins to give compassion to others. Those we
could not physically reach, were reached through video.

1. Posters
2. Postcards
3. Brochures
4. Pins
6. T-shirts
5. Videos
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Posters
We created a ten-letter poster campaign to reflect
each designer. This idea was developed to expand the
meaning of compassion, as compassion can be applied
in a multitude of applications.

The letter series reflects characteristics of what
compassion is. Each characteristic can be applied
to our process as designers.

awareness
awareness of
others leads to
growth of self.

opportunities are
always there if you are.

success
success is making
constant improvement.

move forward, always.
april 6–9 / 9am–6pm / art 214

april 6–9 / 9am–6pm / art 214
#compass10n

service is actions;
actions speak louder.

#compass10n

april 6–9 / 9am–6pm / art 214
#compass10n

april 6–9 / 9am–6pm / art 214

april 6–9 / 9am–6pm / art 214

#compass10n

#compass10n

april 6–9 / 9am–6pm / art 214
#compass10n

influence is
our foundation;
it is our goal.

open

open to criticism,
open to possibilities.

next

move

persistence is key;
fall nine times,
get up ten.

influence

#compass10n

next is now.

service

april 6–9 / 9am–6pm / art 214

persistence

cultivate dreams with
curiosity and imagination.

opportunities

cultivate

The letter series is a teaser displayed as a set in
the gallery case leading to the exhibition.

april 6–9 / 9am–6pm / art 214

april 6–9 / 9am–6pm / art 214

#compass10n

#compass10n
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april 6–9 / 9am–6pm / art 214
#compass10n
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Design is our passion and our work shows it.
Our process is full of blood, sweat, and tears...
fueled by the compassion we have for our audience.
We work so damn hard because we care.
#compass10n

gallery open 9am–6pm

reception
on the 7th
6–8pm

private showing
on the 10th
6–9pm

art 214
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private showing
on the 10th
6–9pm

9am–6pm
art 214

reception
on the 7th
6–8pm

april 6–9

open to the public

april 6–9
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social media
We want our promotion to be playful to create an interaction
with our audience. We use Facebook as a platform to launch
our event. By leaving the title unfilled, we allow the player to
guess the word, letter by letter.
Prior to five days before our event, we change each of the
designer’s Facebook photos to silhouettes. Each day, two
letters of our event title are revealed, along with the designers
associated with them. The day before the event, the event
title is revealed to spell out compassion. We engaged with our
audience in this manner to spark their curiosity and keep them
thinking about the event.
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Effort is our drive to push to the end.
We continue on even when it seems impossible
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Traffic Flow
293.5’’

The whole exhibition is centered around the idea of showing
our process of compassion. Behind it is the blood, sweat,
and tears we endure in order to visually communicate to
our audience. This idea of layering is a consistent metaphor
within the exhibition. Giving impactful words suggesting our
drive as designers.

Wall A
Blood, Sweat, and Tears
Brochures and pins
Introduction

Wall C
2 Applications

Wall B
7 Packaging
1 Typography poster / book
2 Journey Maps
2 Infographics

Wall D
3 Branding books
2 Paul Rand books
2 Architecture books
Ending Statement
Signing book

B

124.63’’

C

A

42 in. Decline

D

293.5’’

True Value = (Measurement) x 24
Exhibition Hally Way
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Wall B

Wall A
Posters

Wall labels

Packaging

61 inches

54 inches

36-48 inches

Exhibition Flow

Ceiling space 20.5’’

We made sure to follow Smithsonian
Guidelines when designing the exhibition.
All displays are placed at appropriate
eye levels to be easily read by everyone.
Furthermore, all interactive materials are
placed at accessible locations for anyone to
grab and play with.

Awareness

Panel surface 96.0’’
Move

opportunity

Persistence

Vents 8.75’’

Cultivate

Design is our passion and our work shows it.
Our process is full of blood, sweat, and
tears...fueled by the compassion we have
for our audience.

Average standing eye level
61 inches

Maximum reach for objects
48 inches

We work so damn hard
because we care.

Jenny Ko
Kim Karena Nguyen
Peter Nguyen
Lorenz Ortiz
Irina Peshina
Tiffany Phan
Princeton Poe
Michelle Vaquilar
Ace Vu
Jessica Weiller

Minimum reach for objects
36 inches

3.0’’
72.25’’

4.75’’
Bottom section 8’’
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Wall A
When the audience first enters the
exhibition, they are greeted by the word
compassion, elevated in black with the
use of dowels. Behind the letters, are the
words, “BLOOD SWEAT TEARS” laid flat
on the wall in silver vinyl. This wall was
designed to captivate the audience by
playing with the depth of space and the
contrast between the compassion letters,
and “BLOOD SWEAT TEARS.” From here,
the introduction paragraph is displayed to
set the tone for the exhibition.
Wall B
Each work shows characteristics
of the designer’s style and values.
From infographics, to journey maps,
to posters, and packaging, these works
illustrate both expressive and rational
styles. The audience can get a sense
for the range of thought processes
that design can entail.
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Wall D

Wall C
Showing our process is the most
important part of our application from
sketches to iterations of the interface.

Upper label 50’’

Ceiling space 20.5’’

Vents 8.75’’
14.875

Wall D
The last wall is left very light to give
users a time of reflection in learning
about our process as designers.

Lower label 48’’

101.5’’

5.625

53.875’’
5.0’’
How do you define social?

Panel surface 96.0’’

The world is connected more than ever through
technology but people are not. Conversations and
relationship are being defined by quantity instead of
quality. However with DUO, let’s re-image the intimate
one-to-one relationships between people.

What are common issue people have?

We can’t add more time in a day. We understand that
time is a problem. We understand that people are busy
with work, family, and social life. However with
Pronto, let’s re-imagine the balance between
professional and personal life.

Success

30’’

6’’

5.0’’

41.75’’

17.5’’

Success

All your tasks, all in one place
Off

Time saved is time earned

Pronto syncs
all your apps all in
one place so you
don’t have to.

To achieve compassion,
we communicate with passion.

Next

Thank you for being a part of it.
capture

enjoy

reply

In the timeline, the tasks are prioritized by
time; however there is also a color feature
which indicates an even higher level of priority.
This allows for the user to quickly see which
tasks are of upmost importance.

The positive reinforcement screen pops up
when the user has completed one of the tasks
that they indicated was a high priority task on
their timeline. In the screen the user is greeted
.

Off
You & Mary Panchenko

The syncing feature adds convenience so that
tasks do not have to be put in manually. This
saves the user time, making it so that they can
see their information from multiple apps in one
place.

Natalie Panchenko

Having fun at Nathan’s graduation!

11:45 AM

00:01:43

Natalie Panchenko

Application Sync

Prioritize

Positive Reinforcement

The syncing feature adds convenience so that
tasks do not have to be put in manually. This
saves the user time, making it so that they can
see their information from multiple apps in one
place.

In the timeline, the tasks are prioritized by
time; however there is also a color feature
which indicates an even higher level of priority.
This allows for the user to quickly see which
tasks are of upmost importance.

The positive reinforcement screen pops up
when the user has completed one of the tasks
that they indicated was a high priority task on
their timeline. In the screen the user is greeted
with a friendly gesture as well as a suggestion
of how they can use the time they saved
efficiently.

Next

79.37’’
38.25’’

”

17.5’’

3.0’’
40.0’’

9.5’’
”
4.75’’

4.75’’
4.75’’

15.75’’

7.75’’

Bottom section 8’’
124.63’’
190.75’’
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BLOOD, SWEAT, TEARS
FunCity Basic Weight: Level 1
12.5 in x 13.5in

actual size
Typography
True size on gallery wall

Inspirational Keywords
FunCity Weight: Regular
168pt–303pt

Compassion
FunCity Stencil Weight: Regular
8.7 in x 8.3 in
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Closing Message
Typeface: DIN Rounded Regular
Size: 100pt

Label Title
FunCity Basic, Stencil, Dots, Frame, Reflection
Level 1,2,3
Size: 16pt

Label Description
DIN Rounded Bold, Regular
Size: 12pt

Opening Paragraph
Typeface: DIN Rounded Regular
Size: 70pt
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Mini Model
Compassion is about caring for others. When creating
this experience, considering all possible types of visitors,
including those with disabilities, is important in showing
how we can achieve compassion. The exhibition must be
presented clearly to people of all shapes and sizes, each
with different needs.
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Emotion is understanding different people’s perspectives.
We learn from our experiences in order to move forward
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SSC

San José State University Campus Map

REFERENCE

Directions

Dudley Moorhead Hall

University Theatre

Career Center

San Fernando Street

Exhibition
Under construction

MLK

UT

Corporation Yard

Instructional
Resource
ADM
Center

HGH

Hugh Gillis Hall

IRC

IS

CY

Industrial Studies

Lot 4
ATM

13
Science Building

Tower Hall

MD

Washington
Square Hall

DBH

FO
Spartan Complex

SPXE

SPXC

Yoshihiro Uchida Hall

Paseo de San Carlos

East Wing

MUS

Music
Building

Exhibition

HCP

HB

Heating &
Cooling Plant

Health Building

od

ov
er

Human Resources

UPD

CVC

AQX
Aquatic
Center

CVB

Joe West Hall

JWH

Ha

ll

W
SH

DC

W
as
University Police

Quirke’s Meadow

hb

ur

n

Ha

ll

Dining
Commons

CVA

Exhibition
This exhibition was created for a gallery at Art 214 in
the SJSU Art Building. In order to give clear direction to
our audience, we sent out a map regarding our location
to the gallery giving information on places under
construction where they can locate our exhibition.

Campus Village

Ro
yc
e

A

Ha

ll

RY
C

Duncan Hall

d

B

50
Ho

Sweeney Hall

7th Street Garage

Mo

M

HO
V

MH

Campus Village

4th Street Garage

DH

Boccardo
Business BBC
Complex

Sport Club

MacQuarrie Hall

Associated
Students House

ART

EC
Event Center

Business Tower

SU Admin

Concert Hall

SH
23

BT
New
SU

CCB

Spartan Memorial

YUH

Renovation

10th Street

Central
Classroom
Building
Dwight Bentel Hall

New Student Union
West Wing
Information Center

Paseo de Cesar E. Chavez

4th Street

WSQ

Construction Offices

Morris Dailey
Auditorium

SCI

Lockshop

Engineering

CL
Clark Hall

CC

2nd floor

Facilities, Development,
& Operations

ENG

DMH

Art Building 1st floor

10th Street Garage

9th Street

NORTH
Dr. Martin Luther King, Jr. Library

Student
Services Center
(first floor)

Admissions & Records
Advising
Bursar’s Office
Financial Aid

San Salvador Street
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Wayfinding
As the audience follow along the map, they encounter
visual markers such as the dots, keywords, and event
details navigating them along the way. At the end
of the journey, the audience encounters the mirror
which serves as a reminder that they are a part of our
process before entering the exhibition.

60

61

62

63

64

65

66

67

68

69

Exhibition design
We tried different methods to achieve the look we wanted.
After different iterations, we decided that the handmade
approach was the best way to show our care and attention
to detail. For every poster and postcard, we screen printed
each layer of color and cut each sheet of paper down to
size. We scored and folded each edge of brochures. We cut
individual letters and applied them to every pin. The process
was long, it was tedious, but we felt it was important to have
that personal touch, made by our own hands with care.
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IMPACT AND INFLUENCE
In order to create a memorable
experience for our audience,
we wanted to provide them with
ways to remember our gallery.
This involved us hand-making
different kinds of items they
could take with them. We screenprinted 150 posters along with
100 postcards, scored and folded
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300 brochures, and hand-pressed
400 pins. These amounts went beyond
what we had initially prepared for
the gallery’s run. We wanted to make
sure that everyone could leave with
something. Over the six days we were
open for, about 300 people came. In total
we gave away 140 posters, 87 postcards,
256 brochures and all 400 pins.

73

cost estimation
Marketing
Screen printing ink
Photo emulsion
Paper roll
Mohawk Paper
T-shirt
Vinyl for T-shirt
Total

$50
$30
$103
$53
$54
$28
$318

Fabrication
Acrylic clear
Foam board
String / Taper
Drill bit
Silver Spray paint
Total

$16
$15
$6
$10
$8
$55

Installation
Shelving
White Bracket
Black Vinyl
White Vinyl
Silver Vinyl
Dowels
Total

$87.50
$8.00
$45.46
$46.96
$35.98
$8
$231.90

Final Total: $604.90
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final thoughts
“To achieve compassion, we must communicate with passion”
Being compassionate, is something that everyone can relate
to. We chose this theme because we felt that compassion is
key to our process, because without compassion, we wouldn’t
be working hard to achieve our goals. From the language
to the materials used, everything was carefully chosen for
our audience to feel compassion towards us. By starting this
conversation, the audience gains insight about our design
process from the beginning to the end. This compassion, in turn,
results in the act of caring for others. That care is what brings
people closer together. Our exhibition was created to be a space
for people to come together to learn, to feel, and to be inspired.
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